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An optimist sees
it as half full

A realist sees
it as polluted

A pessimist sees the
glass of tap water

as half empty 

Jack A. Barber
President & CEO
Waterwise Inc

For additional information about
water quality and its importance,
please visit:
www.waterwise.com/experts
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A2009 GALLUP POLL FOUND THAT 59% 
of the people polled said they were worried “a 
great deal” about the pollution of their drink-
ing water. Growing concerns about water 

quality over the past decade have opened the flood-
gates for drinking water scams. 

It is truly alarming to see the explosion of internet 
ads, TV infomercials and mail order blitzes offering 
bogus products with magical water properties. Elite 
Hollywood pitchmen extol the virtues of so-called 
specialty waters that are enhanced, clustered, struc-
tured, oxygenated, magnetized, energized, miner-
alized, alkalized, vitalized or some other pseudosci-
entific term.

Then there is the debate over drinking water options 
available from the public tap, private well or commer-
cial bottle. How do processed waters like filtered, re-
verse osmosis and distilled compare and what can you 
really believe? Feeling overwhelmed yet?

“Polywater” was among the first of the wonder wa-
ters to be exposed as a fraud as far back as 1966. 
Soviet scientists caused a sensation when they an-
nounced the creation of a new form of water with 
a host of unusual “properties” that made it denser, 
stickier and hard to boil or freeze. Scientists around 
the world raced to confirm the existence of Polywa-
ter and some even believed they succeeded! Thanks 
to the persistent work of skeptics like U.S. scientist 
Denis Rousseau who found that human sweat had 
oddly similar properties, this fraud was exposed as 
nothing more than impure water.

But these shameless scams continue. The luxury bot-
tled water “Bling H2O” costs as much as $40, depend-
ing on the size and style of bottle. Even though the 
water does receive more treatment than the average 
$2 plastic bottle, it is more about image than taste. 
In a blind taste test in New York City, most people 

preferred the taste of Manhattan tap water over the 
outrageously expensive “Bling H2O.”

“Liquid Om” is the first frequency enhanced water. 
We are told that this balanced energy water pro-
motes health, harmony and peace. The water is pur-
portedly infused with the vibration of the universe 
by striking a giant gong and Tibetan bowls in the 
vicinity of the water. The positive energy it creates 
can be experienced even as you’re holding the bot-
tle. How gullible are we?

Even though I have decided to expose “the rip-offs, 
deceptions and outright lies” that have corrupted 
this industry, I wade into this water with humility 
and appreciation for all those who are champions 
of pure drinking water. I recognize and applaud the 
efforts of well-meaning people within the govern-
ment, scientific and professional community to find 
viable solutions to the complex problem of drinking 
water purification. There are also reputable pioneers 
researching some novel water technologies. My in-
tention is not to mock or disparage any of these gen-
uine crusaders, nor to offend other honest business-
men. I am simply trying to use humor and common 
sense to introduce some scientific reasoning into a 
market that has become a virtual quagmire of fraud-
ulent claims and misinformation.

For over three decades, I’ve been committed to 
helping people improve the quality of their drink-
ing water and have continually worked to keep up 
with the latest research and information. I diligent-
ly investigate the different treatment methods and 
equipment and have a junk pile of gadgets, devices, 
magic waters and liquid potions to prove it. I have 
read thousands of articles and reports from trade 
publications, magazines and newsletters. My enor-
mous library of reference material includes over 
2,00 books and DVDs on water and health, and I am 
always looking for real data from reliable sources 
that can provide proven facts.
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In other words, I haven’t had my head stuck in the 
sand for the last 40 years. I don’t pretend to have all 
the answers, but I stand firm in my commitment 
to bring you the very best possible drinking water 
treatment solutions.

Buyer Be Wise 
Americans are spending billions of dollars a year on 
dubious water products. Most are finding out the 
hard way that many enticing marketing claims are 
deceptive, if not outright lies! According to both wis-
dom and experience, if something sounds too good 
to be true, it probably is! You can avoid giving these 

“pickpockets” your hard-earned money by under-
standing a few simple rules about how frauds operate.

First, be aware that some companies are 
simply fly-by-night cons, hiding behind a 
P.O. box or an Email address. It’s always 
wise to do business with an established, 
reputable company that has a verifiable 
physical address and toll free phone num-
ber with live operators. An honest, legiti-
mate business has nothing to hide.

Always ask if the company offers a sol-
id money-back guarantee, what hoops 
you have to jump through, and get it in 
writing. Never, ever do business with a 
company that won’t refund your money! 
Some companies just won’t refund your 
money… period! Some will, but only if your purchase 
is returned unused in the original package. And some 
will charge an outrageous restocking fee as well as 
shipping and handling fees both ways, all deducted 
from your “refund.” You should expect any reputable 
company to express confidence in their product with 
an unconditional 100% money-back guarantee!

A wise consumer should also be on guard against 
companies that are abusing and misusing scientif-
ic language to create a false impression that their 
claims are backed by scientific evidence. These 
spinmeisters will spout meaningless technical and 
analytical terms in an attempt to cloak themselves 
in scientific respectability. For example, a book by 
a cosmic “water doctor” based more on supersti-
tion than science and old Russian research based 
on flawed observation studies do not qualify as ad-
equate proof to support legitimate scientific claims.

Some companies will state that scientific evidence 
is available, but just try to get your hands on it! In 
the absence of valid scientific evidence, these com-
panies will rely on customer testimonials to support 
their fraudulent claims since these are not subject 
to FTC regulations. Though customer testimonials 
can be helpful to consumers, it is prudent to also ex-
pect valid test data and documentation to support 
all product claims.

While it is against the law for a business to deliber-
ately mislead you, the Federal Trade Commission 
has limited resources. Inundated with so many cas-
es of false and misleading advertising, the FTC can 
afford to take only limited action. 

Some companies secure “junk” pat-
ents as a marketing tool to lend cred-
ibility to their invention. They may 
imply that they have a comprehensive 
patent when the patent may apply to 
only a particular internal part or the 
design. Be aware that a patent only 
grants exclusive rights to a novel in-
vention and is no guarantee that the 
product will perform as advertised.
 
Be especially skeptical of what you 
find on the World Wide Web, keeping 
in mind that the internet is basically 
an electronic free-for-all with no con-
trolling authority. It’s like the Wild, 

Wild, West… but there’s no sheriff in cyberspace! 
Absolutely anybody anywhere can throw up a web-
site and appear to be a reputable professional while 
seeking to further their own agenda with pseudosci-
entific claims that simply “don’t hold water.”

Science and pseudoscience are completely diver-
gent paths that lead in opposite directions, even 
though they exist side-by-side on the internet. Keep 
in mind that science relies on testing and analyti-
cal thinking that yields verifiable facts. Pseudosci-
ence, on the other hand, encourages people to be-
lieve anything they want and then supplies fanciful 
arguments for thinking that any and all beliefs are 
equally valid. The problem with this philosophy is 
you can’t think clearly if your mind is so open your 
brains fall out!
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